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Umeå starts to grow

1957 Umeå Hospital became the regional hospital of Norrland

1965 Umeå University

1978 Swedish University of Agricultural Sciences



Umeå has the highest cultural 
spending per capita in Sweden 

and has maintained this 
position for many years
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Umeå – an attractive and livable city

• The City of Culture. The Sports City. The University City and the 

City of Innovation. Umeå is growing faster than any other region 

in northern Sweden.

• Umeå offers a unique combination of quality of life, cultural 

vibrancy, nature, innovation, trust, and opportunities—making it 

one of Sweden’s most attractive places to live.





Visitor and number of overnight stays

Hotel nights Change since 2013

2013 400 000

2014 498 000 +25%

… …

2024 752 000 +88%

5 new hotels built in Umeå since 2013, 
plus one significant expansion







Umeå 2014

• Co-creation: A defining attribute of Umeå2014 was co-creation: 

an open-source approach that encouraged citizens to actively 

participate in shaping the cultural program and events, fostering 

both ownership and innovation.

• Human growth: Focus on personal and community 

development through culture, emphasizing social inclusion, 

gender equality, and educational engagement.

• International relations: Umeå2014 strengthened 

collaborations between local and international artists and cultural 

institutions, promoting European cultural diversity and cultural 

exchange.





• Culture Boosts – Small projects – 20140 SEK

• Glass House at the main square– showcase culture activities

• Open calendar for different events









Culture as a Tool for 
City Development?

• Yes, it makes the city more livable.

• Umeå is an attractive city

• You visit Umeå

• You stay in Umeå

• You live in Umeå



Arctic Arts Summit
16-18 June 2026
Ubmeje/Umeå

Sweden
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